Resource Sheet
Source Information 
Author: Corvo, P. (2016). Food culture, consumption and society. Springer
Vocabulary 
•	Immigrate
•	Explicitly
•	Constrained
•	Subsidies
•	Implication
•	Inclination
· Domain
· Denote
· Notions 
· Framework
Main idea
The text centers on street foods and how convenient they are for the contemporary society. It postulates that the street food has become a significant investment for a large and medium city. The text also points out that street food industry provides opportunities for both producers and consumers.
Key supporting ideas of the text
· The availability of street food has made cooking at home less common nowadays.
· The industry employs marketing strategies that are predominantly supported by large advertising campaigns hence its success.
· Entrepreneurs find it attractive because of the greater access to customers.
· Street foods create social eating facilities where the city inhabitants and the city users can interact with others to develop strong community ties. 
· Consuming street foods is not only economical for the people in our contemporary society, but also convenient.
Quotations
[bookmark: _GoBack]“The success of street food is attributed to the standardized menus they offer which include French fries, hamburgers, chicken and pizza”.
“Fast food vendors employ marketing strategies that are predominantly supported by large advertising campaign”.
“Entrepreneurs who are inclined to trying new things find it easy to tap to the industry because of its low startup cost and the ease of access to customers”.





